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Analytics on Target Indicators among Visitors of Automechanika Astana 2025:

Indicator Number Share, %
Total questionnaires 100%
From target sectors 95,3%
Decision-makers 99,5%
Influence purchasing decisions 53,4%
Strong target audience (sector + decision/influence) 20,36%
Legal entities

Top Cities
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Value

188




1. Legal entities (companies):

Total number of legal entities: 893

2. Distribution of Target Companies by Sector:

Wholesale / Distributors 215 companies

Service Stations / Auto Repair

Retail Trade 147 companies

3. Segmentation of Target Companies by Number of Employees:

Up to 10 employees — 417 companies _ 51-200 employees — 23 companies




Age Statistics of Automechanika Astana 2025 Visitors

Average visitor age: 38,2 roia

Age Group Number of Visitors

5830
3 952
3 251
56
I —
18-25 years 20—35 years 36—45 years 46-55 years 56—65 years 65+ years

Conclusion:

The majority of visitors were professionals aged 26 to 45, representing an active business audience that confirms
the B2B nature of the exhibition.



Conclusion:

The exhibition was primarily attended by small and medium-sized legal entities, mostly from the
wholesale and service station segments, confirming that it successfully attracted a targeted B2B

audience of industry professionals.

From target sectors (7,887 visitors):
3,363 visitors (42.64%) reported that they influence or make purchasing decisions.

Strong target audience (sector + decision/influence):
2,902 visitors (20.36%) influence purchases.
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